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The Talisker Whisky Atlantic Challenge

On 12 December 2022, we will embark on the toughest physical, mental and emotional challenge of 
our lives. This once in a lifetime opportunity will see us competing with teams from across the globe 
in the Talisker Whisky Atlantic Challenge – a 3000-mile unassisted row across the Atlantic from La 
Gomera, Canary Islands to English Harbour, Antigua.

As a pair of rowers, this gruelling challenge will see us rowing in 2 hour shifts, 24 hours a day in all 
the conditions that mother nature can throw at us until we reach the Caribbean. 

This is certainly a challenge like no other and we are honoured to be able to take part in the world’s 
toughest rowing race to raise funds for our charities.

A big part of this challenge is getting to the start line. Once we are there all we need to do is row 
across the world’s 2nd largest ocean, but to get to that point will take many months of meticulous 
planning, training, organizing, educating ourselves and fundraising. As a team we are dedicated to 
this process and have confidence in ourselves, our boat and our preparations. 

Achieving invaluable sponsorships will help us to raise the $150,000 needed to get our boat to the 
start line and to safely compete in this race and return home to our loved ones. Your assistance will 
help with the purchase of our boat, safety equipment, entry fee, food supplies, mandatory training 
courses and medical equipment. We ask for your support through this whole process and we 
commit to doing all that we can to raise your profile as a partner. 
Help us raise awareness for our charities.
Help us through the toughest journey of our lives. 
Help us to get to the start line, and we’ll take it from there, one oar stroke at a time

Thank you for your consideration, we look forward to your support

– Darryl Thӧle & Sean Geiser

THE RACE
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The Talisker Whisky Atlantic Challenge



Sean Geiser

Age: 48
Height: 6’0”

Location: Nassau, The Bahamas

Profession: Civil Engineer

Darryl Thӧle

Age: 41

Height: 6’2”

Location: Sandhurst, UK

Profession: Solutions Architect

The Crew
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The Talisker Whisky Atlantic Challenge

Our Boat

LB4 – Expedition Class

Technical Specifications
1. Carbon Fibre construction
2. Length: 9.2m
3. Beam: 1.9m
4. Draft: 0.91m
5. Weight (empty): 325kg
6. Rowing positions: Two
7. Dual daggerboard design ‘In 2017 I teamed up with Ruairi Grimes, formerly of the Aston Martin Design Team, 

an incredibly talented Naval Architect with a real flair for design and true design 
intelligence.

The vision was to create a true expedition boat -Strong, light, quick, very safe, 
versatile, well thought through with an extraordinary amount of space and storage 
inside. I think we succeeded.’ 
Leven Brown - Leven Brown Adventure

The Talisker Whisky Atlantic Challenge 2022
will be the 2nd ocean crossing for this boat, 
with the maiden crossing completed in 
2020/2021
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La Gomera
Canary Islands

English Harbour,
Antigua

Our Challenge This is the world’s toughest rowing race. More people have 
summited Mount Everest than have rowed across an ocean. 
Fewer than 100 people a year succeed in a challenge like this.

The ‘bucket’ Up to 40ft swells

In excess of 1.5
million oar 

strokes

Up to 8000 
calories burned 

every day

Sleep deprivation

Rowing 24 hrs a 
day in 2 hr

shifts

All meals INNA 
bag

Constantly being 
saturated

Up to 15kg 
weight loss

No protection
from the 
elements

Salt sores

Being completely
self reliant

Decide. Commit. ROW
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The Talisker Whisky Atlantic Challenge

Our Charities
Children with Cancer UK is the leading national children's charity dedicated
to the fight against childhood cancer.

We inspire action and raise awareness
Sharing our learning for the greater good of all and inspiring people 
to contribute towards a better future for our children, we unite 
people to fight the injustice of cancer in children.

Until every child survives
Our vision is a world where every child survives their cancer diagnosis. 
To ensure we achieve this vision, our current research funding focuses 
on harder to treat cancers such as brain tumours and bone cancer. We 
continue to fund important support programmes for children with 
cancer such as the provision of free accommodation near to hospitals 
for families whilst their children are receiving treatment. Over the 
years, we’ve provided funding towards 10 homes across the UK, 
including funding the Day Room at Ronald McDonald House, Oxford

Registered Charity Number: 298405
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The Talisker Whisky Atlantic Challenge

Our mission is to provide hope and support to local children 
and families battling childhood cancer. We accomplish this by 
providing compassionate, easily accessible, supportive care 
services.

Families need more than just medical 
help to get through this stressful and 
fearful time in their lives. This is where 
Kids Cancer Foundation steps in to fill 
this void.

When a child is diagnosed with cancer their 
childhood days quickly change to be filled 
with chemotherapy and endless doctor and 
hospital visits. Life not only changes for the 
child diagnosed with cancer but for the entire 
family.
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We are a non-profit, voluntary organization, committed to 
the awareness, education, prevention, research, advocacy, 

care and cure of cancer.

Donated first ever Oncology Unit for cancer 
patients at the Princess Margaret HospitalProvided scholarship to a 

Bahamian to study Oncology

EDUCATION

Freedom Kids Youth Support Group

We provide extensive cancer educational activities
and programs, healthy lifestyle seminars and 
literature, promotions and media saturation, Free 
Breast Screening and PAP Smear clinics for women, 
as well as Prostate exams and PSA Testing for men 
throughout the islands of the Bahamas.

CANCER 
CARING 
CENTRE

CAMP GOOD DAYS

We aim to take care of 
the ‘whole’ person. 

Together we will make a 
difference

FREE CLINICS

EXPANSION PROJECTS
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The Talisker Whisky Atlantic Challenge

Why Partner With Us
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MEDIA RESULTS
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The Talisker Whisky Atlantic Challenge

The 2019 race reached 
close to 20 million people. 
Facebook Live proved to be 
hugely popular in this race, 
attracting more than

18,256,873 – Total Reach
26,333 – Pages Liked
186,748 – Impressions
152,926 – Post Reach

Twitter provides the fastest

4,800 – Impressions Per Day
44,700 – Tweet Engagements 

Instagram is one of the most 
popular ways for fans to 
engage with the race. The 
latest content from the fleet 
is constantly uploaded by 

68,649 – Total Post Likes
25-34 – Most Reached Age Group
8,578 – Total Page Followers

1.5million+  Page Views
Over 19,000 Unique Monthly Visitors
1 min 56 sec – Average time spent on 

website

The official website acts as a hub for both 
rowers and fans. The website has all the 
information needed for interested fans 
and future participants

The tracker is the most 
popular way for fans to 
follow the progress of the 
boats during the crossing. 
Known as ‘dot watching’, 

2,039,845 – Page Views

The official YouTube channel has 
generated more than 2 million 
lifetime views over 53 countries. 
Most views come from western 
Europe.

way to get the latest news 
from the fleet. The race’s 
content team continuously 
updates the feed with the

latest information, videos and photos as 
they capture or receive from the teams. 

588,553 unique live video views. the positions of the boats are updated 
approximately every 4 hours. 

a dedicated content manager

2,113,574 – Lifetime Views
Over 66% – of the audience is 

between 18 and 44 years 
old.
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Race Tracker

Keep track of us along our journey 
across the Atlantic with the Tracker app 
(IOS/Android).

You can replay our track over time, 
view live leader boards and weather / 
routing information



Boat Branding

Oar Branding

Company PR event Pre / 
Post race, with boat if 

feasible

Satellite call to team or 
company

Kit Logo

Website 

Social Media

Race Photography
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PLATINUM

SILVER

GOLD

BRONZE

Negotiable

$13,000

$6,500

$3,250

Sponsor Branding Guide

Wall
Of Fame Sean Geiser                Darryl Thole

Platinum

Gold

Bronze
Silver

Bronze

TWO-INNA-ROW.com



Thank you for taking the time to 
review our proposal. We look 
forward to working together with 
you through this immense 
challenge.

Website:     www.two-inna-row.com
Email: info@two-inna-row.com
Donations:  GoFundMe Atlantic Rowing

Twitter.com/twoinnarow

@twoinnarow

Facebook.com/twoinnarow

- Sean Geiser & Darryl Thӧle

http://www.two-inna-row.com/
mailto:info@two-inna-row.com
http://www.twitter.com/twoinnarow
http://www.instagram.com/twoinnarow
http://www.facebook.com/twoinnarow
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